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Vision & Mission

To inform and educate consumers about
Integrative medicine and the healing power
of nature and empower them to live healthier
lifestyles that include mind, body and spirit

To influence a paradigm shift in our culture,
where patients and physicians all over the world
e embrace the power of integrative medicine and
Mission apply it to their practices

Andrew Weil, M.D., donates all of his after-tax profits from
royalties from the sale of Weil Lifestyle, LLC products directly to
the Weil Foundation.

Andraw Weail, M.D



“I couldn’t find many
of the products |
recommended so, |
decided to create
them myself. |
founded Well
Lifestyle to do just
that but, also with the
complimentary and
primary goal of
creating a
sustainable funding
mechanism for the
Weil Foundation.”
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Well Lifestyle, LLC Goals

To be the leading resource for health care education, information,
products, services, and philanthropic contributions based on the
principles of integrative medicine

To provide consumers with a range of best-in-class products and
services to enhance their health and well-being and help them live a
lifestyle guided by the philosophy of integrative medicine.

To support integrative medicine by funding the training of physicians
and other practitioners, public education, research, innovations in
patient care, and policy reform through the Weil Foundation, a not-for-
profit, independent 501(c)(3) organization, founded by Andrew Well,
M.D.
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Built around the Trusted Well Brand

Andrew Well, M.D.
Founder and director of the Arizona Center for
Integrative Medicine at the College of Medicine,
University of Arizona, where he is also Clinical
Professor of Medicine and Professor of Public Health

* Lovell-Jones Professor of Integrative Rheumatology

« Graduated with a medical degree and an
undergraduate degree in biology (botany) from
Harvard University

« World-renowned leader and pioneer in the field of
integrative medicine

« Internationally recognized expert on integrative
medicine, medicinal plants, mind-body interactions,
and the future of medicine and health care




The Trusted Well Brand continuea

Andrew Weil, M.D., is known and respected by
national media and is seen as the expert resource
for health and well-being

e Columnist for TIME magazine

 Frequent guest on Larry King Live, The Today Show,
CNN, and Oprah — called “America’s Doctor”

 Named one of the 100 Most Influential People in the
World by TIME magazine in April 2005

» Consistently featured in USA Today, New York Times,
and other leading news publications

 Featured on cover of TIME magazine twice - October
2005 and May 1997

» Keynote speaker for prestigious seminars throughout
the world

» Author of the Self Healing monthly newsletter
» Editorial Director of Dr\Weil.com

BIRD FLU = HARRIET MIERS ON TRIAL = THE NEW 0DD COUPLE
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http://www.drweil.com/

New York Times Bestselling Author

ANDREW WEIL, M.D. National Bestselling Books

—  Five consecutive New York Times #1 bestsellers with over five million copies sold
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Dr. Weil’s new book,

Why Our Health Matters: A
Vision of Medicine that
can Transform Our Future
Available September 2009
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Andrew Well, M.D. - In the News
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The Well Foundation

The Weil Foundation, a not-for-profit, independent 501(c)(3)
organization founded by Andrew Weil, M.D., is dedicated to
supporting integrative medicine through training, education, and
research.

The Weil Foundation will work to:

Improve the training of physicians, nurses, pharmacists, and allied
health professionals

Educate the public about health, healing, and lifestyle

a Reform public policies governing health care and the practice of
S\ medicine

Create more and better research opportunities to build the evidence
base for integrative medicine

Andrew Weil, M.D., donates all of his after-tax profits from royalties from the sale of
Weil Lifestyle, LLC products directly to the Weil Foundation.

For more information on the Weil Foundation, visit: www.weilfoundation.org
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Market

$2.4 Trillion Health Industry
* US spent 17% of GDP on health care in 2008 (NCHC)

* $1.5 Billion per year in online advertising by pharmaceutical
companies alone

“Health and Medicine” Booming on the Web
 Consumers want to be involved in their own health care

* 80% of US internet users have sought online health
information (Pew Internet Project)

* 32% of all web users buy health-related products
» Health & Medicine is the #1 online search category (Hitwise)

Huge Growth in Integrative Medicine
» Dissatisfaction with traditional medicine

« Substantial growth in Americans seeking alternative medicine
(JAMA)

» 42% of Americans have used alternative therapies (JAMA)

* Spending (alternative services and remedies) exceeded $54
billion in 2006



Audience

Demographics

Women (70%)

Primarily 35-54 years old (35%)

Average age 47

Highly educated: 93% Degreed, 33% Advanced Degrees
$100,000+ household income (44%)

Primarily live in large metro areas on the West and East coasts

Psychographics

Primary health decision maker for herself and loved ones
She buys with her heart as well as her head

She thrives on information

She’s well networked and will proselytize her beliefs

She is willing to pay a premium price for a product she can feel
good about buying

She sees our product through a larger world perspective —
it's important for her to understand our mission



DrWell.com

Lo
e Award-winning Web site and the leading online resource
ol for healthy living based on the philosophy of integrative
PR — medicine

Dr. Weil's philosophies and recommendations on
a variety of health, healing, and lifestyle topics

e Latest news and information in the field of

integrative medicine
» Popular “Ask Dr. Weil” Q&A feature

« Dr. Weil's Healthy Living Podcasts on
weilpod.com




DrWelil.com

DrWeil.com statistics

6,500+ page Web site

3.2 million page views per month

15 million opt-in e-bulletins delivered each month
— Daily Tips, Weekly Bulletins, Weekend Editions

» Over 1.6 million site visits per month

500,000 new visitors to the site each month
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Advertiser Requirements and Process

All potential advertisers/sponsors for the DrWeil.com Web site need to be
preapproved to display content on the site.

All advertisers and all advertising materials should demonstrate clear support and
understanding of, and philosophical alignment with, the principals and practices of
integrative medicine, as well the mission statement of Andrew Weil, M.D.

. All advertising materials and linked landing pages must be
reviewed and approved by the compliance officer.

. Content containing health claims must be accompanied by an
appropriate evidence base for review and approval by the science
advisory board of DrWeil.com prior to placement on the site.

. The underlying approval criteria for advertising on this site is: Are
these products we would use, provide to our families, recommend, or
endorse as physicians and practitioners of integrative medicine?

If you are interested in starting this process, please submit the product/service offer,
a sample of the banner ad and full description of the product for review via email to
Eric Benjamin at ebenjamin@drweil.com.

The approval process normally takes 10 working days from the submission of the
letter of interest.


mailto:kkallet@drweil.com

Advertiser Requirements and Process

General Guidelines for Submittal for Approval

Ideal advertisers are:

. Companies, groups, or organizations interested in the promotion of a
specific commodity with evidence-based nutritional benefit
Examples: California Walnut Commission, Alaska Seafood Marketing
Commission, Michigan Blueberry Commission.

. Groups or organizations interested in the promotion of a specific
commercial product with evidence-based efficacy
Examples: New Chapter Zyflamend, Lucini Extra Virgin Olive QOil,
Lactobacillus GG (Culturelle).

. Groups or organizations interested in the promotion of brand names
(and products carrying such a brand) with a clearly demonstrated
commitment to quality ingredients and environmental concerns
Examples: Stonyfield Farm, Vital Choice, Dagoba, Ito En, Nordic
Naturals.

. Product manufacturers interested in the promotion of brand names
(and a range of products carrying such brand) with a proven
commitment to improve the quality standards of the American diet
Examples: Spectrum Organics, Nature's Path.



Advertiser Requirements and Process

Advertisers and products that will not be considered for approval:

. Groups or organizations interested in the promotion of a brand (and
products carrying such a brand) that have not demonstrated a
philosophical alignment with or understanding of the precepts of
good nutrition or integrative medicine

. Drug advertising, non-compliant supplements, diet products, weight
loss products, "anti-aging” products, body-building products, male
enhancement products, glandulars, and wheat grass

. Products that contain: artificial colors/dyes, artificial sweeteners,
hydrogenated oils, trans-fats, high fructose corn syrup, soy protein
isolates

. Products that represent potential conflicts with existing affiliate

contracts and/or recommendation of record

. Groups or organizations promoting a commaodity where no
evidence of nutritional benefit or efficacy exists, or where the
possibility of safety is in question
Examples: coral calcium, blue green algae, noni juice.

DrWeil.com reserves the right to decline the request of any advertiser at its
discretion for any reason.



Homepage and Run-of-Site (ROS) Programs

DrWeil.com offers banner advertising placement displayed in
various locations throughout the DrWeil.com site.

Home Page 300 x 250 30k max.
Run-of-Site 728 x 90
160 x 600 30k max.
300 x 250
Daily Tip 728 x 90
300 x 250 30k max.

Sponsor Text Blurb

Weekly e-Bulletin 728 x 90 30k max.
300 x 250
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Featured Article

Pulmanary Hyperiensien

Leam safe ways to pravent or lessen pulmonary
hypertensian (higher than normal Baod pregsurn
lead to heart failure if left unchecked

Select a Health Center:
Cemzon Cars Guide [se]

L Your Frasred Health Advisor™

Login | Mot a member yet? Sign up now!

SEARCH
Dr. Weil's Vitamin Advisor | Dr Weil On Healthy Aging | Wei Juvenon | DrWeir's Optimum Health Plan | WEIL Padcast | Shop | Vitamin Packs |
S A Lif Forums

Music For Health?

Tve heard that listening to Gregonan
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reduce anxiety and depression I3 thiz a
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behind it?
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How 1o Remove Green Tea Stalns
Teeth?

Bllo Ol for scars from chicken poxT
fingernail lungus

Just Dasserts

Is polypropylene (plastlc #5)
dishwasher sale?

Sjogrens syndromefanyene else?
liguid probistics lor inlants

Scratal Mass [ Hydrocala
alternatlve reatments for melanoma?
Idueas?

Swine Flu Vaccine and Medicine
(SAFE 777)

Dr. Weil's Vitamin Advisor
Jain cur 2 million customers!
e fre vamin plan from Dr

Dr. Weil's Optimum Health Plan
Your Bwesk plan to wallass

Beain your joumey today!

v Dr. Wail's Head 1o.Tos Wallness

Gulde
| Yo ¢ b natusal hisalth
Use the Wellness Guide today!

Froee Health Emails | . Wil
DCaily tips and waekly newsletiers.
Srgn up for your frog ermails Yediyd

“This exceptional
extra virgin exceeds
my expectations for
hoth taste and
healthful qualities™
Andrew Wol, M.O0.
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Sponsorship Opportunities Run-of-Site

itamin C - Dr. Weil - Windews Internat Explorar

2] bitp e, i, w| iy

A healthier and
more energe[r'cYO U ' Just a click away

Login | hot a membs yet? Sign up now!

728 x 90

Top

WEI ™ Vour Trewted Nealh Advisar™

Aedrew Wesl, MO SEARCH

Dr. Wail's Vitamin Advisor | Dr. Wail On Haalthy A¢

Supplements & Herbs & erinttnis pags | E3ents 3 end | ¥ Sign us for e e-bullebing

Blossihesen]

Vitamin Lirary

Herbs . .
Facts on Vitamin C

Remedes

el Juvenon
Spcnsoned by

Well Nutritional Supplements

Whetis vitamin C7
FREE E-Bulleting vitamin C (alse known 35 3scedtic achd) Is abundand in vegetables and fruts. A water-scluble viiamin and
{eaMTips & Advic powiial antion Nt i Reips N Dody Bm And MaRtin connmcieg 5, BI00d v s
shin

E

Enter your email
ot | Wy I8 vHamin C necessaryt

Marry do nol know all of the tacks on itamin C. which

160 x 600

Pielps ko rapair and regenerals tissues, protect against
Dt dissans 36 B ABSOPHON o iron, pravent

ROV som mismsumicmoooeea | JUYenon

\ THE UNIVERSITY and ighycendes. Research indicates thattamin
h-ﬂl‘ ARIZONA

e ey Rl pHEBECt AgAINSS 3 vanity of cancens By Ensure Hgalth'
Mebegrative M comaatng e raticals, 3nd NEILNG NEUITITE M Cell Function
osctr-~ T
o A | fiects Of NNIES (presevatnes Tound in seme
£ online packaged foods that may casse cancie) "“The basics of good health

Exporiontiai’™s 3 Supplemental vitamin C may alse lessen the duration start at the callular level.”

v gy and symgloms of & ComMmon cobd: Riblp delay or - Andrew Wail, M.D.

Community

* orevent cataracts, and e

Lifu changs

. b= L CLICK HERE
Click hrere for detsik! VTl are e sigres of a dofciency

aches, Bleeding gums, 3nd leg rashes. Prolonged deficiency Can cause scurvy, 3 rare sty Severe
ilingss.

Hows muCH, and what kind, does a0 adult nesd?

Agcording 10 the Nationsal Instiules of Health (MIH), the recommended da
men and TEmg for women (85 mp ney. 120 mg while Smakers may benefitom a
Righer intaie. D, Well rassmmands taking 250 mg o vitamin © each Gay, of haghar 45565 - graater fan 1,000

 irftake for dults is 50 mg per day for

Mg per day = for addmonal protection sgainst the oxidabe eflects of air pollution and smoke.

Wow much doas a child need?
Bl recommendds A3equate Intakes (48] 10 430t batwesn 0 300 6 MOnME 3t 40 ma par day, and 1or intants 7

300 x 250

WEIL

Andre




We offer
sponsorship of our
very popular Daily
Tip from Dr. Weill.

This is a daily e-mail in
tip format about health
and wellness topics.
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Today

More Healthy Living Resources

6 Reasons to Eat Blueberries Check out the new Vitamin Libral

Any way you buy them - fresh, frozen or dried - blueberries are packed with

nutriticnal power. If you need reasons beside taste o snack on blusberries, Explore the expanded Condition Care Guide
keep these nutrition facts in mind. Blueberies

Startpopping these blue gems Discuss today’s tip in the Community

Need Blueberry Ideas?

From Blueberry Crumble to Blueberry Ketchup, Dr. Weil on Healthy Aging has
recipes starring this powerful fruit. See all the nutritional infermation we offer -
including Anti-Inflammatory Diet eating guides and seasonal shopping lists -
when you start vour 14-dav free trial! Can

Weil Juvenon
GiveYou

Tedays Q&A: Fighting Fatique?

300 x 250

See all Aging Gracefully Q&As.

Now Available - Dr. Weil's Daily Vitamin Packs

Intreducing Or. Weil's Condition Specific Vitamin Packs, available exclusively in
the Drveil.com Marketplace. One click is all ittakes to get our popular Support
Formulas, including

Antioxidant & Multivitamin
Heart Health Support
Joint Support

Memory Support
And More...
Buy now, ar visit Dr. Weil's Vitamin Advisor for your free. personalized T
i ext Blurb

The Anti-Inflammatory Diet for Body, Mind and Spirit  ywEL-
Join Dr. Weil on Healthy Aging
today and get a 14-day FREE TRIALI

Terms of Use | Privacy P | About Us

Add us to your Address book' Add i ications.drwei to your address boo
Driveilcom newsletters always gt delivered

kand/or “safe” senders list no

0 ensure your

To UNSUBSCRIBE
“You are currently subscribed to daily_n tter as: ebenjamin@drwei.com. To unsubscribe - glick here

MANAGE YOUR PROFILE ; 2 8 X 90
To change your e-mail address or manage your Driveilcom email profile, elick here

Weil Lifestyle, LLC, 3104 East Camelback Read, #758, Phoenix, AZ 85016

Bottom

Disclaimer: All material on DritVeilcom and related programs is provided for educational
any opinions or recommendations with respect te your symptoms or medical condition
wihole or in part without permission is prohibited. wwww.drweil.com

rposes only. Consult your own physician regarding the applicability of
Copyright 2009 Weil Lifestyle, LLC. Al rights reserved. Reproduction in




We offer
sponsorship of
our Weekly
Wellness Bulletin
from Dr. Well.
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Weekly Bulletin

Sponsorship Opportunities Sponsorship

" & Confused About Vitamins?  pepeee

Fing! Dur Wiich Witamins dre Right For YOUL

B Weekly Wellness Bulletin WEIL

300 x 250

728 x 90
Bottom




WEIL LIFESTYLE, LLC
5141 N. 40" STREET
SuITe 300
PHOENIX, AZ 85018
602-952-0100

www.DrWeill.com
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